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AUTOMOTIVE

LEADER

Dear Colleague:

Automotive Leadership in its 3rd year is a unique international publication designed to communicate the
issues facing the global automotive community from within and without the industry, now and in the future.
To receive Automotive Leadership please fill out the subscription form below and for faster service fax to my
attention: 734 944 5840.

SUBSCRIBE NOW! Sincerely,

Jennene Otto, Circulation Manager

SAVE 50% Automotive Leadership

Phone: 734-944-1369

SUBSCRIBE ONLINE: www.automotiveleadership.com E-mail: info@automotiveleadership.com
S R
Please Print. Make check or money order payable to Automotive Leadership, Inc. (U.S. funds only) or
pay by credit card and fax your credit card information to: Fax 734-944-5840.
Subscription Rates for: 3 Years O Domestic $375.00 O International $548.00
Regular: $795.00 Regular: $1095.00
1 Year O Domestic $125.00 O International $265.00
Regular: $265.00 Regular: $365.00
Name
Title: Company:
Address:
E-mail:
Phone: Fax:
0 Payment Now: (U.S. Funds Only) O Bill Me Later
Total Amount Submitted US$
E Payment by Check Payable to: Automotive Leadership, 166 South Industrial, Saline, Ml 48176
S
é Payment by Credit Card O American Express O Mastercard O Visa
[
% Account #: Exp. Date: Signature:
; Please fax credit card info. to: (734) 944-5840.
o

YOUR INDUSTRY YOUR JOB YOUR PRODUCTS
O OEM O Chairman O Passenger Cars
O Suppliers O Member of Board o LTVs
O Dealers O President O Light/Heavy Trucks
O Other (Please specify) O CEO/CO0 O Components/Systems
O Executive VP, Senior VP, VP O Other (Please specify)
O Director
O Analyst
O Other(Please specify)
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2002 EDITORIAL HIGHLIGHTS

Future Leadership Challenges | Strategy and Critical Success Factors | Environmental
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Issues | Alternative Fuel Sources | Global Product Development | Global Sourcing

Manufacturing and Standards | New Management Practices | Political and Social

Initiatives Impacting the Industry | Individual Profiles of Person(s) Shaping the

Industry | Supply Chain Management | Sales and Distribution.
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